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Introduction 

The term ‘creative industries’ broadly refers (Department for Culture, Media and Sport, 2001: 4) to 

“those industries which have their origin in individual creativity, skill and talent and which have a 

potential for wealth and job creation through the generation and exploitation of intellectual property”. 

The core creative sector incorporates thirteen industrial categories; advertising; architecture; arts and 

antiques; craft; design; designer fashion; film, video and photography; music; visual and performing 

arts; publishing; software electronic publishing; digital and entertainment media; television and radio. A 

wider notion of the ‘creative economy’ is often used in discussion of ‘the creative industries’ and refers 

to creative content production both within the core thirteen industries and in ‘other industries’. Creative 

occupations in ‘other industries’ and their economic contribution are counted as part of the creative 

economy. For example, a hospital radio presenter working in a NHS Trust and a web designer working 

for a variety of clients are counted as creative practitioners who contribute to the UK creative 

economy. 

 

This paper presents a brief explanation of different economic data currently cited for the creative 

industries. The purpose of the synopsis is to help users of this data better navigate and understand 

the latest published figures.  

 

 

Sources of statistical information 

The main sources of official statistics are: 
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1. Creative Industries Economic Estimates Bulletin: this bulletin is annually published by 

Department for Culture, Media and Sport (DCMS) and gives estimated statistics but at a national level 

only. The most recent bulletin (December 2011) is available as a download from 

http://www.culture.gov.uk/what_we_do/research_and_statistics/4848.aspx. The next release is due in 

December 2012.  

 

Originally, DCMS developed a mapping model known as the DCMS Evidence Toolkit (DET) that 

defined the sector as a set of thirteen industrial categories based on Standard Industrial Classification 

codes (2001). Although adjustments have been made to some of the ‘DCMS 13’, the category labels 

remain relatively unchanged but the codes have gradually been refined. Because DCMS makes 

annual modifications to its method and coding, annual statistics of employment, businesses and GVA 

cannot be compared with previous statistical releases. 

 

2. Culture and Sport Evidence Programme (CASE); this is a DCMS programme with Arts 

Council England, English Heritage and Sport England, targeted mainly at public sector data users (for 

example, cultural development bodies, local authorities, Local Enterprise Partnerships, cultural service 

providers). The CASE web pages contain mostly data of relevance to policy development of its 

partners’ sectors (arts, heritage and sport) and toolkits for calculating value and impact. The most 

recent economic data on the creative sector was produced in May 2011 and is available as a 

download from http://www.culture.gov.uk/images/research/CASEEconomicPerformanceData.xls  

 

A basic DET definition is adopted by both (1) and (2) but with different statistical refinements and 

coding techniques. Both of the above sources (and other official data releases) are accessible via the 

UK National Statistics gateway at http://www.statistics.gov.uk/hub/index.html. There are, however, 

discrepancies between economic counts generated by the two sources because of their respective 

methodologies and industrial coverage. Importantly, they use different sets of Standard Industrial 

Classification (SIC) codes to define the creative industries. Further details are given in their respective 

Technical Reports or Notes.  

 

3. Creative Industries Council: is a forum for strategic discussions between the creative 

industries and government and jointly chaired by the Secretaries of State for DCMS and Department 

for Business, Innovation and Skills (BIS). A Working Group is tasked with examining definitional and 

evidence needs in support of a creative economy strategy. Further details of the group and its 

activities is available from http://www.culture.gov.uk/what_we_do/creative_industries/8281.aspx. 
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4. Creative & Cultural Skills: using a blended ‘creative and cultural industries’ definition to its 

sector remit, this Sector Skills Council’s specific industrial ‘footprint’ is different to the definitional 

models mentioned above. The ‘footprint’ comprises: design, music, craft, literary arts, performing arts, 

cultural heritage, visual arts and advertising. C&C Skills provides Excel workbooks containing statistics 

by industrial sub-sector (such as craft, cultural heritage, design, literature, music, performing arts, and 

visual arts), UK region (England, Wales, Scotland, and Northern Ireland) and English region (East 

Midlands, East of England, London, North West, South East, South West, West Midlands, and 

Yorkshire and Humberside). They are available from: 

England http://creative-blueprint.co.uk/statistics/reports/english-regional-statistics 

South West region (December 2010) http://blueprintfiles.s3.amazonaws.com/1329997409-Creative-

and-Cultural-Industries-South-West-Statistics.xlsx  

Industrial areas http://creative-blueprint.co.uk/statistics/reports/industry-statistics  

 

Definition and measurement of the creative industries is the subject of much national and international 

discourse. Apart from the DET model, other approaches have evolved including a value chain model 

that conceptualises creative content production as a chain of inter-dependent segments of industrial 

activity. Such models have been developed by, for example, Frontier Economics (August 2007) and 

by BOP Consulting (2007) and used to generate statistics for Creative Britain (DCMS, BERR and 

DIUS, 2008) and Digital Britain (BIS and DCMS, 2009). Rather than blocks of sub-sectors, creative 

businesses and employees are classified according to their place in the process of creating content, 

beginning with core activities that originate creative ideas and ending at the periphery with those that 

complement production such as exhibition and sales. For accuracy, this method requires in-depth 

interrogation of SIC codes in order to capture creative activity and its value, and exclude non-creative 

activity. Chain modelling introduces the idea of a creative economy made up of ‘core’ creative 

industries plus creative activity taking place in ‘other industries’. A succinct review of definitions of the 

creative industries is given in a NESTA report by Caroline Chapain and colleagues (2010) Creative 

Clusters and Innovation (available from http://www.nesta.org.uk/library/documents/Creative-Clusters-

29Nov.pdf). 

 

For readers interested in methodologies and definitional issues related to the creative and cultural 

industries, and moves towards a European common statistical framework, a major EU-funded 

project’s final report is a useful (and highly technical) resource. The Essnet-Culture Final Report 

(2012) is downloadable from http://ec.europa.eu/culture/our-policy-development/documents/ess-net-

report-oct2012.pdf. 
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SOURCE SECTOR SPREAD BUSINESS 
COUNT 

EMPLOYMENT 
COUNT 

GROSS VALUE 
ADDED 

DCMS (December 2011) Creative 
Industries Economic Estimates: Full 
Statistical Release, DCMS, London 

1. Advertising 
2. Architecture 
3. Art & Antiques 
4. Craft 
5. Design 
6. Designer Fashion 
7. Film, Video & Photography 
9. & 10. Music, Visual & 
Performing Arts 
11. Publishing 
8. & 12. Software & Electronic 
Publishing 
8. & 12. Digital & Entertainment 
Media 
13. TV & Radio 

Business in the 
Creative Industries 
excluding Crafts 
in the UK 
2011 
106,700 
 
According to Inter-
Departmental 
Business Register 
(IDBR) making up 
5.1% of all UK 
registered 
enterprises 
(2,080,860) 
True number is 
likely to be higher 
than estimate as 
certain sub-sectors 
such as Crafts 
contain 
predominantly 
small businesses 
that are not 
included in these 
counts 
 
 
 
 
Data from: Inter-
Departmental 
Business Register 
(IDBR) (2010) 

Employment in the 
Creative Industries 
excluding Crafts in 
the UK  
2010 
1,498,173 (or 1.5 
million) 
 
Made up of: 
Employees in CI - 
220,628 
Self-employed in CI - 
256,208 
Employees doing 
creative jobs in other 
industries – 437,530 
Self-employed doing 
creative jobs in other 
industries – 163,347 
 
Total Creative 
employment in UK as 
a proportion of all 
employment  
5.1% (29,121,000 
taken from the Labour 
Market Statistics 
Bulletin February 
2011) 
 
Data from Labour 
Market Statistics 
Bulletin (Feb 2011) 

GVA in the 
Creative Industries 
excluding Crafts 
in the UK 
2009 
£36,290,000 
 
This represents 
2.89% of total UK 
GVA 
(£1,256,932,000) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Data from: Annual 
Business Survey 
(ABS) (2009) 
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CASE (October 2010) Economy 
Data, DCMS, London 

-Advertising 
-Architecture 
-Arts & Antiques 
-Crafts 
-Design 
-Designer Fashion 
-Film, Video & Photography 
-Interactive Leisure Software 
-Music 
-Performing & Visual Arts 
-Publishing 
-Software & Computer Services 
-TV & Radio 

Businesses in 
Creative Sector in 
England 
2005 
130,201 
2009 
156,747 
equivalent to a 20% 
increase in 
businesses 
between 2005 and 
2009 
 
 
Data from: Office of 
National Statistics 
Inter Departmental 
Business Register 
(IDBR) (2005, 
2006, 2007, 2008, 
2009) 

Employment in 
Creative Sector in 
England  
2006 
1,479,381 
2008 
1,487,726 
 
 
 
 
 
 
 
Data from: Office of 
National Statistics 
Annual Population 
Survey (2006, 2007 
and 2008) 

GVA in the 
Creative Sector in 
England 
2005/2006 
£48,614.991 
2007/2008 
£53,708,763 
equivalent to a 
10% increase 
between 2005 to 
2008 
 
 
 
Data from: Office of 
National Statistics 
Annual Business 
Inquiry (ABI) 
(2005/2006, 
2006/2007, 
2007/2008) 

  Businesses in the 
Creative Sector in 
the South West 
2005 
11,051 
2009 
13,086 
equivalent to a 18% 
increase in 
businesses 
between 2005 and 
2009 

Employment in 
Creative Sector in the 
South West 
2006 
138,208 
2008 
137,848 
 
 
 

GVA in the 
Creative Sector in 
the South West 
2005/2006 
£2,404,205 
2007/2008 
£2,561,668 
equivalent to a 7% 
increase between 
2005 and 2008 

Creative & Cultural Skills (2012) 
Creative and Cultural Industries: 
England, Creative & Cultural Skills, 
London 

-Advertising 
-Craft 
-Cultural Heritage 
-Design 
-Literature 
-Music 

Businesses in the 
Creative & Cultural 
Industries in the UK 
2009 
59,561 
 

Employment in the 
Creative & Cultural 
Industries in the UK 
2010/11 
697,890 
 

GVA in the 
Creative & Cultural 
Industries in the 
UK 
2010 
£24,250,000 
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-Performing Arts 
-Visual Arts 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Data from: The 
Inter-Departmental 
Business Register 
(2009) 

Contains further data 
on employment linked 
to: 
Age 
Disability 
Ethnicity 
Gender 
Education 
Wages 
Employment type 
(Full/part-time and 
self-
employed/employed) 
 
Data from: Annual 
Population Survey 
(20010/11) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Data from: Annual 
Business Survey 
(2010) 

Creative & Cultural Skills (2012/13) 
Creative and Cultural Industries: 
South West, Creative & Cultural 
Skills, London 

-Advertising 
-Craft 
-Cultural Heritage 
-Design 
-Literature 
-Music 
-Performing Arts 
-Visual Arts 

Businesses in the 
Creative Industries 
in South West  
2009 
5,317 
 
 
 
 
 
 
 
 
 
 
 
 
Data from The 
Inter-Departmental 
Business Register 
(2009) 

Employment in the 
Creative Industries in 
the South West in 
20010/11 
68,070 
 
Contains further data 
on employment linked 
to: 
age 
Disability 
Ethnicity 
Gender 
Education/Skill Level 
Wages 
Employment type  
 
Data from Annual 
Population Survey 
(2010/11) 

GVA in the 
Creative Industries 
in the South West 
2010 
£22,976,000  
 
 
 
 
 
 
 
 
 
 
 
 
Data from Annual 
Business Survey 
(2010) 
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Chapain, C., et al (2010) Creative 
Clusters and Innovation, NESTA, 
London 

An ‘experimental definition’ 
based on ‘DCMS 13’ of: 
- Advertising 
- Architecture 
- Arts, Antiques & Crafts 
- Design 
- Designer Fashion 
- Video, Film & Photography 
- Music & Performing Arts 
- Publishing 
- Software & Computer Games 
- Radio & TV 

see Table 3 (page 15) 
 
Video, film and photography:   
“Large number of firms in … Bristol”  
“Very highly concentrated in … Bristol and Bath” 
 
Publishing: 
“Very large number of firms in … Bristol and Bath” 
“Strong concentration in … Bath” 
 
Software, computer games and electronic publishing:  
“Evenly distributed across the country, large number of firms in … 
Bristol” 
 
Radio and TV:  
“Large number of firms around … Bristol” 
“Very strong level of concentration with high agglomeration in … 
Bristol” 

Eurostat (2011) The cultural 
statistics in Europe pocketbook, EU 
Commission. 
 

-Heritage 
-Archives 
-Libraries 
-Books and Press 
-Visual Arts 
-Performing Arts 
-Audio visual 
& Multimedia 
-Architecture 
-Advertising 
-Arts crafts 

2009 
(data from EU-LFS 2009) 
3.6 million people were employed in the 5 main cultural sectors 
(publishing, film/TV/music production, programming and 
broadcasting, creative arts and entertainment, and 
libraries/museums/archives) which accounted for 1.7% of total 
employment. 
In most countries, proportion of employed women was higher in 
cultural sector than in total employment 
 
 

 



 

Culture Module 

http://www.swo.org.uk/culture  

8 

BIBLIOGRAPHY 

 

BIS and DCMS (June 2009) Digital Britain Final Report, BIS, London. 

Available from: http://www.official-documents.gov.uk/document/cm76/7650/7650.pdf  

 

Burns Owens Partnership (2007) Creative Industry Collaborations: Developing the Creative Economy in 

the South West of England, Culture South West, Exeter. 

 

CASE (May 2011) Economy Data, DCMS, DCMS, London. 

Available from: http://www.culture.gov.uk/images/research/CASEEconomicPerformanceData.xls  

 

CASE (September 2010) Regional Insights Report South West, DCMS, London. 

Available from: http://creative-blueprint.co.uk/library/item/case-regional-insights6  

 

Chapain, C., et al (2010) Creative Clusters and Innovation NESTA, London. 

Available from: http://www.nesta.org.uk/library/documents/Creative-Clusters-29Nov.pdf. 

 

Creative & Cultural Skills (2012) Creative and Cultural Industries: England, C&C Skills, London. 

Available from:  http://creative-blueprint.co.uk/statistics/reports/english-regional-statistics  

 

Creative & Cultural Skills (2012/13) Creative and Cultural Industries: South West, Creative & Cultural 

Skills, London. 

Available from: http://blueprintfiles.s3.amazonaws.com/1329997409-Creative-and-Cultural-Industries-

South-West-Statistics.xlsx 

 

DCMS (December 2011) Creative Industries Economic Estimates: Full Statistical Release, DCMS, 

London. 

Available from: http://www.culture.gov.uk/what_we_do/research_and_statistics/4848.aspx. 

 

DCMS, BERR and DIUS (February 2008) Creative Britain: New Talents for the New Economy, DCMS, 

London. 

Available from: 

http://webarchive.nationalarchives.gov.uk/+/http:/www.culture.gov.uk/images/publications/CEPFeb2008.p

df  

 

Eurostat (2011) The cultural statistics in Europe pocketbook, EU Commission, Brussels. 

Available from: http://ec.europa.eu/culture/our-policy-development/documents/ess-net-report-

oct2012.pdf. 



 

Culture Module 

http://www.swo.org.uk/culture  

9 

 

Frontier Economics (2006) Creative Industry Performance: A Statistical Analysis for DCMS, DCMS, 

London. 


